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Presentation overview

• Research to make a difference and the need to facilitate 
research uptake

• The need to go beyond “open” data
• Requirements for a data based resource that facilitates 

research uptake
• The South African Social Attitude Survey (SASAS) data 

portal use case



Our ultimate aim: Research uptake

”The whole point of social 
science research is to achieve 
academic impact by advancing 

your discipline, and (where 
possible) by having some 
positive influence also on 

external audiences - in business, 
government, the media, civil 

society or public debate.” 
(LSE, 2011)



Research uptake

Activities that 
• Stimulate end users of research to become aware of, access 

and apply research knowledge
• Create an enabling environment that connects research with 

end users in policy and practice
(Makan, 2013)



Is “open” data enough?

• Who are these audiences?

• What are their needs?
• How can data from evidence based research be translated 

to meet these needs?

• How can engagement be facilitated to contribute to 
research uptake?

(Makan, 2013)



The HSRC Research Data Service

http://datacuration.hsrc.ac.za/ 



A digital data repository
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• Context
• DDI Metadata 

record with Digital 
Object Identifier 
(DOI)

• Documentation
• Outputs

• Data files

The design



Data documentation
• Readme
• Data collection document
• Questionnaire
• Code book
• User guide
• ……
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Data files 
(Dissemination formats)
• Comma delimited
• SAS
• STATA
• SPSS
• NESSTAR

Download

On-line data analysis
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Academic research project

Learning / Instruction / teaching

Thesis / Dissertation

Policy-related analysis

Other

Audience to

Researchers Do secondary analysis of 
micro data to inform scientific 
work

Academics Use data and related 
documentation for teaching 
purposes

Post-graduate 
students

Analyse the data for their 
theses or dissertations

Audiences

Usage



No, it is not enough!

Although effective and valuable, “open” data 
serves a limited audience and only in a specific way
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The need to go beyond

• Scientific grounded (Research evidence)
• Part of a larger science communication strategy
• Embedded in project context
• Transparency (Responsible Conduct of Research)
• User focused

• Timely
• Needs based
• Understandable, effectively communicated
• Usable



The requirement

Considerations

• User characteristics 
• Statistical  | Data | Information | Visual | Critical Thinking | Technology

• User objectives
• Research | Education | Fact Finding



The proposal
Develop a web resource which will maximise the benefit that can be derived from the 
South African Social Attitude Survey (SASAS) as a  large-scale, repeat national survey 
by

• Showcasing SASAS

• Sharing, promoting and facilitating the use of SASAS research products

• Promoting and facilitating  the uptake of the findings from SASAS

• Monitor evolving social, economic 
and political values among South 
Africans

• Inform the development trajectory of 
SA for understanding, decision and 
policy making, monitoring and 
evaluation

Data For LifeData About Life



The benefit

The beneficiaries

• Secondary data analysis for researchResearchers

• Use data for teachingAcademics

• Secondary data analysis for theses / dissertationsPost-graduate students

• Use findings to inform the development 
trajectory of SADecision makers

• Gain an understanding of the lived experiences  
of the people of SAMedia, practitioners & public 



The process

• Business case

• Requirement analysis
• Nature of research (and data)
• Science communication needs and strategies 

• User needs
• Researcher needs
• Organisational requirements

• Best practice analysis
• Highlights: From research to use & From research dissemination to 

uptake 

• User, functional and technical specifications, including information 
architecture design, interface design (Wireframing)

• Prototype development and testing (SASAS portal launched March 2017)

• Roll-out for other surveys (2018 onwards)
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Design from research to use

User ObjectivesResearch - Curation

Fact  Finding

EducationData Exploration

Data Visualisation

Information 
Products

Micro Data

Aggregated Data

Narrative review

Research

Data Dashboards

Data Stories

Result Reports

Modes of 
Engagement

Analysing Data

Articles, Policy 
Briefs, Impact 

stories, 
Testimonials, Etc.

View, print, save, 
embed, cite

News Alerts Online Data 
Analysis

Downloading Data 
(Various formats)

Downloading Data

Generate

Data life cycle

Analyse

Preserve

Share

Social media 
technologies 

Social media

Findings

Conclusions

Recommendations

Publications

DATA

Data 
Documentation



Design from research dissemination to uptake 

Increase 
Discoverability

Increase 
Understanding

Facilitate 
Engagement

Requirements

Give access to a comprehensive set 
of research objects (data, 

publications, information resources)

Providing help

Science 
Communication

Describe information objects

Provide different modes of 
engagement

Solicit interaction (Multi media, 
formats)

Goal 1

Goal 2

Goal 3

Goal 4

Goal 5

Research 
Communication

Research 
Dissemination

Research Uptake



The result
Specifications for the South African Social Attitude Survey (SASAS): 

A data resource for life



Goal 1: Provide access to 
a comprehensive set of 
research products:
• Text, images, video, 

audio
• Publications

• Result reports
• Data dashboards
• Data stories
• Articles, reports, 

conference 
presentations, 
policy briefs, etc.

• Aggregated data
• Micro data



Goal 2: Describe all 
information objects: 
Project , study and data 
sets (also variables) and 
publications, etc.
• Comprehensive 

metadata
• Assign persistent 

identifiers
• Categorise  

information and 
information objects
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Goal 3: Facilitate resource / 
information discovery
• Browsing, searching , 

linked matrices
• Listing with categorised 

headings, sorting
• Filters (system and user 

initiated)
• Searching (website 

content, full text)
• Customised metadata 

search functionality   
• Different entry points, e.g.  

data and findings per 
round and theme, variable 
groups



Goal 4: Provide different 
modes of engagement
• Narrative review
• Data visualisation 

(view, print, save, 
embed, cite)

• Downloading data
• Data exploration
• Analysing data
• Downloading data 

(various formats)
• Online data analysis
• “Look and Listen”



Goal 5: Providing help
• Guidance documents, 

including user guide, 
data use information 
and agreement, data 
alerts 

• Using this website 
(narrative, site map), 

• Help text, video 
instructional 
resources, FAQs, 
email helpdesk



Goal 6: Solicit 
interaction (multi media, 
formats)
• Social media
• “How to participate” 
• Comments on news, 

etc.
• News (subscription)
• Submit publications, 

dashboards / data 
stories, 
impact stories  /
testimonials



The result

https://sasas.hsrc.ac.za/home

Watch this space

This is only the beginning …



Dr Lucia Lötter 
eResearch Knowledge Centre (eRKC)

Human Sciences Research Council, Pretoria, 
South Africa, llotter@hsrc.ac.za

Thank you
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