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WAY BACK IN 2002

Major source of information for measuring
the progress of the implementation of the
South African National Strategic Plan (NSP)
for HIV, STIs and TB

Expanded scope

Larger sample size

Increased biomarkers

Take all approach

Electronic data collection

Survey year

2002 2005 2008 2012 2017



MAIN OBJECTIVES

To estimate at a national, provincial and PEPFAR
priority district level:

• HIV prevalence (adults and children)

• Exposure to ART (To determine if HIV positive
participants are taking antiretrovirals)

• Viral load suppression in HIV-infected individuals

• The numbers of individuals who were recently
infected with HIV



SAMPLING

• We are collecting data from over 1 800 areas
across all 9 provinces

• 25 000 households are being approached

• Approximately 93 000 participants will be
targeted in order to collect an estimated 63
000 blood samples.

• We are currently around 70% complete,
aiming to finish the study at the end of April
2023



COMMUNICATIONS STRATEGY
Strategy has a three-fold purpose; informing the 
public, encouraging participation, engaging with 
stakeholders (community, gatekeepers)

Requires innovation, agility and flexibility and 
continuous content creation, messaging and 
engagement

Strategy is implemented at various levels – national, 
provincial, district, community, & individual

Strategy is solution-oriented

Strategy is implemented by a committee consisting 
of research division, HSRC communications, 
communications company (Grounded Media) 
funders (CDC/PEPFAR)



LIVING STRATEGIC 
APPROACHES 

• Accessibility & Understanding

• Branding

• Social Media (FB, TikTok, WhatsApp, Twitter, Insta)

• Engagement with implementation teams

• National & Provincial Launches

• District meetings

• Radio campaign

• Video campaign

• Engagement with stakeholders & community entry

• Training







VIDEO CAMPAIGN – INTRO TO 
STUDY



VIDEO CAMPAIGN – BLOOD 
JOURNEY



CHALLENGES



NEXT STEPS

• Continue with our flexible approach as contexts 
evolve, i.e. with community engagement a top 
priority

• Dissemination of results; using current 
methodologies to disseminate information more 
widely
• Provinces and Districts

• AIDS councils

• Government 

• NGO’s and other key stakeholders



• U.S. Centers for Disease Control and Prevention (CDC)

• South African Medical Research Council (SAMRC)

• National Institute for Communicable Diseases (NICD)

• University of Cape Town (UCT)

• Foundation for Professional Development

• National Department of Health (NDoH)

• South African National AIDS Council (SANAC)

• United Nations Children’s Fund (UNICEF)

• United States Agency for International Development (USAID)

• Joint United Nations Programme on HIV/AIDS (UNAIDS)

CONSORTIUM AND PARTNERS



FUNDER SOURCE

President’s Emergency Plan for AIDS
Relief (PEPFAR) through the Centers
for Disease Control and Prevention
(CDC).



THANK YOU


