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Greater Alexandra
location

SConumic activity |

"Alay” ig a emall rnnrantrated [ocation In the

covers an area of over 800 hectares and has
7 nonnlatinn patimatad s anpravimately 350

Alex differs from other SA “townships’:

resisted removals: is older & more established
centre
Established 1912 through Apartheid. 1960s
hostels. politica: clashes
long term existence within major urban centrs

Core settled population, mixed with migrants,
emotional link for many former residents




L
1

Unemployment rates = higher
than for Gauteng and at about

Armos: 130 s of Alex worklorce
are employed in Greater Alex sub-
region

formal sector = 23.000

Informal sector = 3.000

About 2/3 to ¥4 (50.000 to 90 0003
work ot nther areas sJdch as ibe

CBED Sandton & Mictrand

A mmmsmatinng

68Y% = low skill workers {eg. packer,
delivery person, driver, manual labour

167 = sales

17% = administrative

10% = professional

24%, =domestic workers {mainly women}

DAV onirereone s Cnamily won
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Wynberg {west}): Kew & Bramley {south} = viable industrial &

Fan Africa rwestt = Tormer incustrial area

2.000 workers in 100 formal manuf & transport firms

a00 workers in 556 informal firms: mainly retail & personal services

Residential area
Alex = about 2.000 working in 755 informal firms

Leostly retall, personal servoes. then transport and a b o
manufacturing

Livay lack traem g 5 acgrean:

Tiarkets

Limited access to approprate land and services




value for city &

¥ (o Midrand -

strengtns, wnere there s
inherent but unrealised
potential that correspond to
growlh opporiinties

g |Integration into wider
urban fabric

¥ build on the strategic
location of Alexandra within
the Gauteng economic
triangle

s -

& Improve funchienahty and
starlity of sun region

Build relationships, and
e aron oy e aoboree




development opti
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Projecyurpan Kegeneration Noae, as trom 20U
| ED nhjective:
G T s L e nn AR e T Dy e )
Raise realisable value of property
Possible options?
Secure area, give title, hope that developers buy up properties
& redevelop
Build on current strengths & capabilities of area & residents for
more organic development: with de-densification
Cor residents LED. but also improve access to wider
employment & business opportunities




people, relative to wider growth opportunities

Aiex development strategy = services strategy
Strong pressure to focus on manufacturing

Over the past 30 years, majority of new employment 8%& in
services

Services account for about 70% of SA GDP & employment
L_arge portion of Alex residents already work in services




e Clusters

Sectors chosen on basis oﬁ
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Fﬁ%o 1 could ofter mo:_c?_:i advantage

services have greater job creation potential

Focusing on:
Construction
Auto & transport services
Retail & personal services
Business Process Qutsourcing
Tourism & culture

.””“..q._n.g _.___,__...._,__ :;w_r_.____f_—__m
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Avoid laager mentality
Help organise business forums

Help support retention &
expansion of existing business

Result: zero vacancy rate;
indication that some current
property owners may redevelop
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lHegal ousIness remaoved
Small retail & personal services

Supported by improved oad
netwark

Dirty business moved into
hives nearby

Development of institutions to
dehver:

DUSINESS Services
skills matching services




Biases in SA urban mc@jmi

first’ vs ‘3" world conceptualisation
high road vs low road
= Commercial interests & impact on
development models

Manufacturing bias in industrial promotion
Tensions in govt mandates
Limited community ‘voice




